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The 2012 Coin Market Forecast

The predominant theme will be just as it has been for the last several years:
The coin market will follow the precious-metals market
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On rare occasions, inad-
vertent typographic errors
occur in coin prices listed
in advertisements. For that
reason, advertisements ap-
pearing in COINage should
be considered as requests
to inquire rather than as
unconditional offers of sale.
All prices are subject to
change without notice.
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