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The U.S. Mint’s Fineness Hour

To cut costs, the Mint wants to make its silver proof sets using 0.999-fine
silver instead of the current 90-percent, 10-percent copper alloy
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by Tom DeLorey

French Influence on United States Coins

The two nations’ coinage derive some of their similarities
from their revolutionary histories
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by David Schwager

Coin Capsule: 2004

It was a good year for President George W. Bush—
and an even better year for the Boston Red Sox

26

by Joshua Bennett

Book Notes

These four books are both entertaining and informative.
All of them belong in your numismatic library.
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by Mike Thorne

A Coin from the Pirate Ship Whydah

From slave ship to pirate raider to a salvaged wreck,
the tale of the Whydah and her treasure is compelling
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by Tom Sebring

Presidential Dollars: Grover Cleveland

Cleveland’s honesty and integrity often brought him into conflict with factions in
his own party, but those qualities helped place him in the White House twice
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by Ron Meyer

First Lady Frances Cleveland

She remained popular throughout both Cleveland administrations
and into his post-presidential years

62

by Ron Meyer
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On rare occasions, inad-
vertent typographic errors
occur in coin prices listed
in advertisements. For that
reason, advertisements ap-
pearing in COINage should
be considered as requests
to inquire rather than as
unconditional offers of sale.
All prices are subject to
change without notice.
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On the Cover: A new pro-
posal could change the
composition of silver proof
sets (p. 10). Collect a differ-
ent sort of type set (p.18).
(Photos courtesy the U.S.
Mint and Heritage Auction
Galleries.)
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