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The U.S. Mint’s Fineness Hour 10
To cut costs, the Mint wants to make its silver proof sets using 0.999-fi ne
silver instead of the current 90-percent, 10-percent copper alloy
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It was a good year for President George W. Bush—
and an even better year for the Boston Red Sox
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These four books are both entertaining and informative.
All of them belong in your numismatic library.
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Cleveland’s honesty and integrity often brought him into confl ict with factions in
his own party, but those qualities helped place him in the White House twice
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She remained popular throughout both Cleveland administrations
and into his post-presidential years
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